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 Xiao (Michelle) Tong

P. O. Box 870158 ( Tuscaloosa, AL, 35487 ( 205-348-8141
Email: mtong@ches.ua.edu
EDUCATION
Ph. D in Textile & Apparel Management (2006)

University of Missouri, Columbia, MO 

M. A. in Culture of Apparel & Accessories (2001)
B. S.  in International Trade (1998)

Beijing Institute of Clothing Technology, Beijing, China
ACADEMIC EXPERIENCE
The University of Alabama - Tuscaloosa, AL 
Assistant Professor                                                                                                                                              8/2008 to 8/2015
Associate Professor                                                                                                                                             8/2015 to Present
Fashion Retailing Program Coordinator                                                                                                          8/2019 to present 

Retail Graduate Certificate Program Coordinator                                                                                         6/2021 to present

· Courses Taught: Textile & Apparel in International Trade, Fashion Marketing, Fashion Retailing, China Retail Study Tour  
· Research Interests: sustainability, international marketing, international retailing, brand management, electronic commerce and international trade of textile and apparel products
University of Missouri - Columbia, MO                                                                                              8/2004 to 5/2006
Teaching & Research Assistant

· Performed a variety of teaching and research support functions for faculty members. Conducted in-depth statistical research on consumer textile and apparel consumption, delivering quantitative and qualitative data
INDUSTRY EXPERIENCE
INVISTA – Wilmington, DE                                                                                                                8/2006 to 8/2008

Commercial Development Analyst

Provided international trade analysis, market and economic analysis, and strategic recommendations for Americas region’s apparel business and coordinated with other regions to develop a global view of the apparel market.
· Developed retail and garment Point-of-View to predict market demand for fiber, fabric, and garment in American region.
· Analyzed garment source planning to understand trade flow and predict shifts in fiber and garment sourcing to improve business decision-making.
· Conducted market and competitive analysis to improve marketing, sales and promotion effectiveness.
PUBLICATIONS
1. Tong, X. and Hawley, J. M. (2009). Measuring Customer Based Brand Equity: Empirical Evidence from the Sportswear Market in China. Journal of Product and Brand Management, 18(4), 262-271. 
2. Tong, X. and Hawley, J. M. (2009). Creation Brand Equity in the Chinese Clothing Market. Journal of Fashion Marketing and Management, 13(4), 566-581.
3. Tong, X. (2010). A Cross-national Investigation of an Extended Technology Acceptance Model in the Online Shopping Context. International Journal of Retail & Distribution Management, 38(10), 742-759.
4. Tong, X. (2011). Effect of Manufacturer Reputation, Retailer Reputation and Seller Reputation in China’s Online Shopping Market. MIS Review: An International Journal, 17(1), 1-17. 

5. Tong, X. and Li, C. (2013). Impact of Brand Personality and Consumer Ethnocentrism in China’s Sportswear Market. Asia Pacific Journal of Marketing and Logistics, 25(3), 491-509.
6. Tong, X. and Su, J. (2014). Exploring the Personality of Sportswear Brands. Sport, Business, Management: an International Journal, 4(2), 178-192.
7. Tong, X. (2014). Factors Affecting Purchase Intention of University-Licensed Apparel. Family & Consumer Sciences Research Journal, 43(2), 160-172.   
8. Su, J. and Tong, X.  (2015). Brand Personality and Brand Equity: Evidence from the Sportswear Industry. Journal of Product and Brand Management, 24(2), 124-133. 

9. Thompson, A. and Tong, X (2016). Factors Influencing Consumers’ Adoption Intention of Bamboo Textile and Clothing Products. International Journal of Fashion Design, Technology and Education, 9(1), 62-70.

10. Su, J. and Tong, X. (2016). Brand Personality, Consumer Satisfaction and Loyalty: A Perspective from Denim Jeans. Family & Consumer Sciences Research Journal, 44(4), 427-446. 
11. Tong, X., Su, J. & Xu, Y. (2016).  Exploring the Personality of Luxury Fashion Brands. In Choi & Shen (Eds.), Luxury fashion retailing management, Springer.  
12. Tong, X., Su, J. & Xu, Y. (2017). Brand Personality and Its Impact on Brand Trust and Brand Commitment: An Empirical Study of Luxury Fashion Brands. International Journal of Fashion Design, Technology and Education,10(3), 1-14.
13. Tong, X. and Su, J. (2018). Exploring Young Consumers’ Trust and Purchase Intention of Organic Cotton Apparel. Journal of Consumer Marketing, 35(5), 522-532.
14. Tan, L., Nuffer, H., Feng, J., Kwan, S. H., Chen, H., Tong, X., & Kong, L. (2019). Antioxidant properties and sensory evaluation of microgreens from commercial and local farms. Food Science and Human Wellness. 
15. Tong, X. and Parks, J. (2020). The Impact of Culture on Brand Personality: An Empirical Study of Southern Lifestyle Brands. Journal of Cultural Marketing Strategy, 4(2), 102-116.
16. Su, J. and Tong, X. (2020). An Empirical Study on Chinese Adolescents’ Fashion Involvement. International Journal of Consumer Studies, 44(3), 232-242.
17. Chen, H., Tong, X, Tan, L. & Kong, L. (2020). Consumers’ Acceptability and Perceptions toward the Consumption of Hydroponically and Soil Grown Broccoli Microgreens. Journal of Agriculture and Food Research, Volume 2. 
18. Su, J. and Tong, X. (2021). Catching Silver Consumers in China: An Integrated Model of Chinese Older Adults’ Use of Social Networking Technology. Asia Pacific Journal of Marketing and Logistics. 

19. Tong, X. and Su, J. (2021). Country-of-origin Effects in Celebrity Endorsements: The Case of China. International Journal of Fashion Design, Technology and Education, 14(2), 205-217. 
20. Jai, C., Chen, S. and Tong, X. (Accepted, 2021). Building Brand Loyalty on Social Media: Theories, Measurement, Antecedents and Consequences. Journal of Brand Management. 
21. Tong, X. and Su, J. (submitted, 2021). Exploring T-shirt Slogans by Content Analysis. International Journal of Fashion Design, Technology and Education. 

22. Tong, X. and Su, J. (submitted, 2021). An Empirical Investigation into the Effectiveness of Cost Transparency. Journal of Marketing Communications. 
PRESENTATIONS and CONFERENCES 
1. “The Effect of Marketing Activities on Brand Equity in the Chinese Clothing Market”, International Textile and Apparel Association Annual Conference, San Antonio, TX, November 2006. 

2. “Applying the Technology Acceptance Model to Online Apparel Purchasing”, International Textile and Apparel Association Annual Conference, Seattle, WA, November 2009.

3. “Impact of Brand Personality and Consumer Ethnocentrism in China’s Sportswear Market”, International Textile and Apparel Association Annual Conference, Philadelphia, PA, November 2011. 

4. “Student Designer's Perceptions of Recycling and Other Green Trends”, Trans/national Clothing: Production and Consumption Conference, Bath, UK, September 2011. 
5. “Exploring the Personality of Sportswear Brands”, International Textile and Apparel Association Annual Conference, Honolulu, HA, November 2012.
6. “Factors Affecting the Purchase of University Licensed Apparel”, International Textile and Apparel Association Annual Conference, New Orleans, LA, October 2013. 

7. “Exploring the Personality of Luxury Fashion Brands”, International Textile and Apparel Association Annual Conference, New Orleans, LA, October 2013.

8. “A Study on Denim Jeans Brand Personality”, International Textile and Apparel Association Annual Conference, Charlotte, NC, November 2014.

9. “An Investigation into Consumers’ Evaluation and Adoption Intention of Bamboo Textile and Clothing Products”, International Textile and Apparel Association Annual Conference, Charlotte, NC, November 2014.

10.  “Brand Personality, Consumer Satisfaction and Loyalty: A Perspective from Denim Jeans”, International Textile and Apparel Association Annual Conference, Santa Fe, NM, November 2015.

11.  “A Review of Sportswear Brand Personality and Brand Equity”, 2016 Pennsylvania Sports Business Conference, Indiana, PA, April, 2016. 
12.  “Exploring Young Consumers’ Trust and Purchase Intention of Organic Cotton Apparel”, International Textile and Apparel Association Annual Conference, Vancouver, British Columbia, Canada, November 2016.

13.  “Exploring the Personality of Southern Lifestyle Brands”, International Textile and Apparel Association Annual Conference, Vancouver, British Columbia, Canada, November 2016.
14.  “How Chinese College Students Perceive Fast Fashion Brands: A Brand Personality Approach”, International Textile and Apparel Association Annual Conference, Vancouver, British Columbia, Canada, November, 2016.

15.  “An Empirical Study on Chinese Adolescents' Fashion Involvement”, St. Petersburg, FL, International Textile and Apparel Association Annual Conference, November 2017.

16.  “Country-of-origin Effects in Celebrity Endorsements in the China's Sportswear Market”, International Textile and Apparel Association Annual Conference, St. Petersburg, FL, November 2017.
17.  “Exploring T-shirt Slogans by Content Analysis”, International Textile and Apparel Association Annual Conference, Cleveland, OH, November, 2018.

18.  “An Integrated Model of Chinese Older Adults’ Acceptance of Social Networking Technology”, International Textile and Apparel Association Annual Conference, Cleveland, OH, November 2018.
19.  “T-shirt Slogans”, Human Environmental Sciences College Faculty Research Symposium, Tuscaloosa, AL, February, 2020. 
20.  “Consumer Responses to Local and Distant Corporate Social Responsibility Activities”, International Textile and Apparel Association Annual Conference, virtual conference, November 2020.

21.  “The Effect of Price Transparency on Brand Perception and Purchase Intention”, International Textile and Apparel Association Annual Conference, virtual conference, November 2020.

22.  “What are the Barriers to Young Millennials' Consumption of Sustainable Apparel? A Cross-Cultural Analysis of Perceived Risks of Sustainable Apparel”, International Textile and Apparel Association Annual Conference, virtual conference, November 2020.
23.  “The Impact of Retailers’ Bankruptcy Filing on Consumer Perceptions and Purchase Behaviors”, International Textile and Apparel Association Annual Conference, virtual conference, November 2021.
GRANTS and SCHOLARSHIPS
· Specialty Crop Block Grant Program (SCBGP), United States Department of Agriculture, October 2020 (co-PI, $39,755)

· Small Grant Program, Office for Research and Economic Development of the Vice President - The University of Alabama, November 2019 (PI, $4,480).
· Seed Fund for Pilot Research, Human Environmental Sciences College - The University of Alabama, June 2014 ($1,900).
· Service-Learning Enhancement Grant, Center for Ethics & Social Responsibility - The University of Alabama, June 2013 ($1,500).
· Institutional Effectiveness Mini-Grant, Office of Institutional Effectiveness - The University of Alabama, January 2012 (($500).
· Mary A. Crenshaw Research Grant, Human Environmental Sciences College - The University of Alabama, February 2009 ($400).
· Active & Collaborative Learning Grant, Office of Institutional Effectiveness - The University of Alabama, February 2009 (($500).
GRADUATE STUDENTS ADVISED  
Doctoral Dissertations
· Casey Findley (May 2011). Retail Salespeople near the Entrance of the Store and Shoppers’ Approach-Avoidance Reactions (Dissertation committee member). 
Master’s Theses
· Diane Barnard (May 2012). Transmission Evidence of Fashion in Alabama (Thesis committee member). 

· Danielle Reaves (August 2013). 1930s Hollywood Film Costumes’ Influence on Fashion of the Time (Thesis committee member). 
· Elahe Saeidi (May 2015). A Practice-based Research Toward Zero-waste Design by Exploring Creative Pattern Cutting Methods and Draping Techniques (Thesis committee member). 

· Kerstin Brown (May 2017). How U.S. African-American Plus-Size Teens Perceive Retailers Ability to Satisfy Their Ready-to-Wear Clothing and Shopping Needs (Major professor). 
· Janie Parks (May 2018). Explore Consumers' Perceptions of Brand Personality of Southern Lifestyle Brands (Thesis chair). 
MEMBERSHIP AND COMMITTEE ACTIVITIES

· Member of International Textile and Apparel Association (ITAA), 2003 to present.
· Chair of the Graduate Education Committee in the International Textile and Apparel Association (ITAA), 2021 to present. 

· Associate editor: Current Trends in Fashion Technology & Textile Engineering 

· Manuscript reviewer for journals and conference proceedings 
· Asia Pacific Journal of Marketing and Logistics
· Family and Consumer Sciences Research Journal

· International Journal of Retail and Distribution Management
· International Journal of Fashion Design, Technology and Education

· Journal of Asia-Pacific Business
· Journal of Fashion Marketing and Management
· Journal of Global Fashion Marking

· Journal of Product & Brand Management

· Journal of Retailing and Consumer Services
· Sport, Business and Management: an International Journal
· International Journal of Emerging Markets
· International Textile and Apparel Association Conference (ITAA)

· 2016 Global Marketing Conference at Hong Kong 
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