PAGE  
Page | 2

CURRICULUM VITAE
 Xiao (Michelle) Tong, PH.D.
Department of Clothing, Textiles, & Interior Design 
College of Human Environmental Sciences 
The University of Alabama 

P. O. Box 870158 

Tuscaloosa, AL, 35487 

205-218-9119

mtong@ches.ua.edu
EDUCATIONAL BACKGROUND
Doctor of Philosophy, December 2006

Major: Textile & Apparel Management 
Certificate: Digital Global Studies 
University of Missouri, Columbia, MO, USA 
Master of Science, July 2001
Major: Culture of Apparel & Accessories
Beijing Institute of Clothing Technology, Beijing, China
Bachelor of Science, July 1998

Major: International Trade 
Beijing Institute of Clothing Technology, Beijing, China
ACADEMIC EXPERIENCE
Associate Professor (8/2015 – Present)     
Fashion Retailing Program Coordinator (8/2019 – 6/2023)  
Retail Graduate Certificate Program Coordinator (6/2021 – 6/2023)                                                                                                                                                                                                                                                                                   
Department of Clothing, Textiles, & Interior Design 

College of Human Environmental Sciences 

The University of Alabama, Tuscaloosa, AL, USA 
	Assistant Professor (8/2008 – 8/2015)                                                           
Department of Clothing, Textiles, & Interior Design 

College of Human Environmental Sciences 

The University of Alabama, Tuscaloosa, AL, USA

	                                                                

	Graduate Research Assistant (8/2004 – 5/2006)
Graduate Teaching Assistant (8/2004 – 5/2006)
Department of Textile and Apparel Management 

University of Missouri - Columbia, MO, USA



INDUSTRY EXPERIENCE
Commercial Development Analyst (8/2006 – 8/2008)
INVISTA, Wilmington, DE, USA                                                                                                            
Provided international trade analysis, market and economic analysis, and strategic recommendations for the Americas region's apparel business and coordinated with other regions to develop a global view of the apparel market.
RESEARCH INTERESTS 
· Sustainability in the textile, apparel, and retail industries

· Brand management
· Fashion marketing and retailing
· Electronic commerce
· Consumer behavior in the fashion industry 
GRANT ACTIVITIES 
External Competitive Grants (Total funded = $339,639) 
	2023-2025
	Higher Education Challenge (HEC) Grant Program, United States Department of Agriculture 
Project Title: Building Adaptive Apparel Competencies into the Higher Education Curriculum (with Brian Taylor, Ellen McKinney, and Joan Barth from the University of Alabama, Jin Su and Melanie Carrico from the University of North Carolina at Greensboro)
Role: Project Director 
Award Funded: $299,884


	2020-2021
	The Specialty Crop Block Grant Program (SCBGP), United States Department of Agriculture
Project Title: Promoting Child and Adult Nutrition Knowledge and Consumption of Pecans 
(with Lingyan Kong, Libo Tan, and Hsiangting Chen from the University of Alabama)
Role: Co-Principal Investigator 

Award Funded: $ 39,755


Internal Competitive Grants (Total funded = $9,280) 
	2019
	Research Grants Committee (RGC) Small Grant Program, The University of Alabama
Project Title: Retail Apocalypse's Impacts and Opportunities for Local Retailers
Role: Principal Investigator
Award Funded: $ 4,480



	2014
	Seed Fund for Pilot Research, The University of Alabama

Project Title: Exploring the Personality of Cotton Apparel
Role: Principal Investigator
Award Funded: $ 1,900


	2013
	Service-Learning Enhancement Grant, The University of Alabama
Project Title: Tackling Marketing for Local Thrift Stores
Role: Principal Investigator
Award Funded: $ 1,500 


	2012
	Institutional Effectiveness Mini-Grant, The University of Alabama
Project Title: Learning Fair Trade through Stories 
Role: Principal Investigator
Award Funded: $ 500 


	2009
	Mary A. Crenshaw Research Grant, The University of Alabama
Project Title: Effect of Retailer Reputation, Manufacturer Reputation, and Customer Reviews on Online Apparel Purchase
Role: Principal Investigator
Award Funded: $ 400


	2009
	Active & Collaborative Learning Grant, The University of Alabama
Project Title: Using Rubrics to Access Students' Critical Evaluation Skills   
Role: Principal Investigator
Award Funded: $ 500


SCHOLARLY PUBLICATIONS
Published Journal Articles (Google Scholar Citation Counts: > 2,200    h-index: 14) 
1. Szacilo, A., Tong, X., Tan, L., Chen, H., & Kong, L. (2023). The role of information quality in designing effective nutrition education programs for pecans. Food Innovation and Advances, 2(2), 156-162.  
2. Tong, X. and Su, J. (2022). Exploring T-shirt Slogans by Content and Thematic Analysis. International Journal of Fashion Design, Technology and Education, 15(3), 277-286. 

3. Tong, X., & Su, J. (2022). An Empirical Investigation into the Effectiveness of Cost Transparency: Evidence from Apparel Brands. Journal of Marketing Communications, 1-26 (JCR impact factor: 3.6). 
4. Tong, X., Szacilo, A., Chen, H, Tan, L., Kong, L. (2022). Using Rich Media to Promote Knowledge on Nutrition and Health Benefits of Pecans among Young Consumers. Journal of Agriculture and Food Research, 10, 100387 (JCR impact factor: 3.8). 

5. Su, J. and Tong, X. (2021). Catching Silver Consumers in China: An Integrated Model of Chinese Older Adults' Use of Social Networking Technology. Asia Pacific Journal of Marketing and Logistics, 33(9), 1903-1917 (JCR impact factor: 3.7). 

6. Tong, X. and Su, J. (2021). Country-of-origin Effects in Celebrity Endorsements: The Case of China. International Journal of Fashion Design, Technology and Education, 14(2), 205-217. 
7. Jai, C., Tong, X., and Chen, S. (2021). Building Brand Loyalty on Social Media: Theories, Measurement, Antecedents and Consequences. Journal of Brand Management, 1-23 (JCR impact factor: 4.1). 
8. Tong, X. and Parks, J. (2020). The Impact of Culture on Brand Personality: An Empirical Study of Southern Lifestyle Brands. Journal of Cultural Marketing Strategy, 4(2), 102-116.
9. Su, J. and Tong, X. (2020). An Empirical Study on Chinese Adolescents' Fashion Involvement. International Journal of Consumer Studies, 44(3), 232-242 (JCR impact factor: 9.9).
10. Chen, H., Tong, X, Tan, L. & Kong, L. (2020). Consumers' Acceptability and Perceptions toward the Consumption of Hydroponically and Soil-Grown Broccoli Microgreens. Journal of Agriculture and Food Research, Volume 2 (JCR impact factor: 3.8). 

11. Tan, L., Nuffer, H., Feng, J., Kwan, S. H., Chen, H., Tong, X., & Kong, L. (2019). Antioxidant properties and sensory evaluation of microgreens from commercial and local farms. Food Science and Human Wellness, 2, 100051(JCR impact factor: 7.0). 
12. Tong, X. and Su, J. (2018). Exploring Young Consumers' Trust and Purchase Intention of Organic Cotton Apparel. Journal of Consumer Marketing, 35(5), 522-532 (JCR impact factor: 2.8).
13. Tong, X., Su, J. & Xu, Y. (2017). Brand Personality and Its Impact on Brand Trust and Brand Commitment: An Empirical Study of Luxury Fashion Brands. International Journal of Fashion Design, Technology and Education,10(3), 1-14.
14. Thompson, A. and Tong, X (2016). Factors Influencing Consumers' Adoption Intention of Bamboo Textile and Clothing Products. International Journal of Fashion Design, Technology and Education, 9(1), 62-70.

15. Su, J. and Tong, X. (2016). Brand Personality, Consumer Satisfaction and Loyalty: A Perspective from Denim Jeans. Family & Consumer Sciences Research Journal, 44(4), 427-446. 
16. Tong, X., Su, J. & Xu, Y. (2016). Exploring the Personality of luxury fashion brands: Evidence from young US consumers. Luxury Fashion Retail Management, 89-106.  
17. Su, J. and Tong, X.  (2015). Brand Personality and Brand Equity: Evidence from the Sportswear Industry. Journal of Product and Brand Management, 24(2), 124-133 (JCR impact factor: 5.6). 

18. Tong, X. and Su, J. (2014). Exploring the Personality of Sportswear Brands. Sport, Business, Management: an International Journal, 4(2), 178-192.
19. Tong, X. (2014). Factors Affecting Purchase Intention of University-Licensed Apparel. Family & Consumer Sciences Research Journal, 43(2), 160-172. 
20. Tong, X. and Li, C. (2013). Impact of Brand Personality and Consumer Ethnocentrism in China's Sportswear Market. Asia Pacific Journal of Marketing and Logistics, 25(3), 491-509 (JCR impact factor: 3.7).
21. Tong, X. (2011). Effect of Manufacturer Reputation, Retailer Reputation and Seller Reputation in China's Online Shopping Market. MIS Review: An International Journal, 17(1), 1-17.
22. Tong, X. (2010). A Cross-national Investigation of an Extended Technology Acceptance Model in the Online Shopping Context. International Journal of Retail & Distribution Management, 38(10), 742-759 (JCR impact factor: 4.4). 
23. Tong, X. and Hawley, J. M. (2009). Measuring Customer-Based Brand Equity: Empirical Evidence from the Sportswear Market in China. Journal of Product and Brand Management, 18(4), 262-271 (JCR impact factor:5.6).
24. Tong, X. and Hawley, J. M. (2009). Creation Brand Equity in the Chinese Clothing Market. Journal of Fashion Marketing and Management, 13(4), 566-581 (JCR impact factor: 3.5). 
Journal Articles Under Review

25. Tong, X. and Su, J. Factors Affecting Consumers' Perceptions and Behaviors toward Apparel Products Made of Recycled Materials. Journal of Responsible Production and Consumption.
Journal Articles in Process 
26. Tong, X. and Su, J. Retail Apocalypse's Impacts and Opportunities for Local Retailers. 
27. Tong, X. and Su, J. The Impact of Retailers' Bankruptcy Filing on Consumer Perceptions and Behaviors.
28. Tong, X. Consumer Reactions to Local and Distant Corporate Social Responsibility: The Role of CSR Support.
29. Su, J. and Tong, X. Digital Technologies and Apparel Consumer Behavior: A Systematic Literature Review. 
30. Su, J. and Tong, X. Understanding Supply Chain Transparency in the Textiles and Apparel Industry: A Systematic Literature Review. 

31. Su, J., Tong, X., Carrico, M., and Taylor, B. Understanding Apparel Students' Perceptions of Clothing for People with Disabilities. 

CONFERENCE ABSTRACTS & PRESENTATIONS 
1. Tong, X. and Su, J. (2023). Retail Apocalypse's Impacts and Opportunities for Local Retailers, International Textile and Apparel Association Annual Conference, Baltimore, MD.
2. Su, J., Tong, X., Carrico, M. & Taylor, B. (2023). Understanding Apparel Students' Perceptions of Clothing for People with Disabilities, International Textile and Apparel Association Annual Conference, Baltimore, MD.
3. Tong, X.  (2023). Understanding Consumers' Attitudes and Purchase Intentions toward Apparel Products Made of Recycled Materials, The College of Human Environmental Sciences Faculty Research Symposium, Tuscaloosa, AL. 

4. Tong, X. and Su, J. (2022). Factors Affecting Consumers' Perceptions and Behaviors toward Apparel Products Made of Recycled Materials, International Textile and Apparel Association Annual Conference, Denver, CO. 
5. Su, J., Myin, M. T., & Tong, X. (2022). Digital Technologies and Apparel Consumer Behavior: A Systematic Literature Review, International Textile and Apparel Association Annual Conference, Denver, CO. 

6. Su, J., Haque, F., Tong, X., & Iqbal, M. A. (2022). Understanding Supply Chain Transparency in the Textiles and Apparel Industry: A Systematic Literature Review, International Textile and Apparel Association Annual Conference, Denver, CO. 
7. Tong, X. and Su, J. (2021). The Impact of Retailers' Bankruptcy Filing on Consumer Perceptions and Purchase Behaviors, International Textile and Apparel Association Annual Conference, virtual conference.
8. Tong, X. (2020). Consumer Responses to Local and Distant Corporate Social Responsibility Activities, International Textile and Apparel Association Annual Conference, virtual conference.

9. Tong, X. and Su, J. (2020). The Effect of Price Transparency on Brand Perception and Purchase Intention, International Textile and Apparel Association Annual Conference, virtual conference.

10.  Su, J. and Tong, X. (2020). What are the Barriers to Young Millennials' Consumption of Sustainable Apparel? A Cross-Cultural Analysis of Perceived Risks of Sustainable Apparel, International Textile and Apparel Association Annual Conference, virtual conference.
11. Tong, X. (2020). T-shirt Slogans, The College Human Environmental Sciences Faculty Research Symposium, Tuscaloosa, AL. 
12. Tong, X. and Su, J. (2018). Exploring T-shirt Slogans by Content Analysis, International Textile and Apparel Association Annual Conference, Cleveland, OH.

13.  Su, J. and Tong, X. (2018). An Integrated Model of Chinese Older Adults' Acceptance of Social Networking Technology, International Textile and Apparel Association Annual Conference, Cleveland, OH.
14. Thompson, A. and Tong, X. (2017). Consumer Interest in Purchasing Bamboo Apparel Products, International Federation for Home Economics Conference, Sligo, Ireland.
15. Su, J. and Tong, X. (2017). An Empirical Study on Chinese Adolescents' Fashion Involvement, International Textile and Apparel Association Annual Conference, St. Petersburg, FL.

16. Tong, X. and Su, J. (2017). Country-of-origin Effects in Celebrity Endorsements in the China's Sportswear Market, International Textile and Apparel Association Annual Conference, St. Petersburg, FL.
17. Su, J. and Tong, X. (2016). A Review of Sportswear Brand Personality and Brand Equity, 2016 Pennsylvania Sports Business Conference, Indiana, PA. 
18. Tong, X. and Su, J. (2016). Exploring Young Consumers' Trust and Purchase Intention of Organic Cotton Apparel, International Textile and Apparel Association Annual Conference, Vancouver, British Columbia, Canada.
19. Parks, J. and Tong, X. (2016). Exploring the Personality of Southern Lifestyle Brands, International Textile and Apparel Association Annual Conference, Vancouver, British Columbia, Canada.

20.  Su, J. and Tong, X. (2016). How Chinese College Students Perceive Fast Fashion Brands: A Brand Personality Approach, International Textile and Apparel Association Annual Conference, Vancouver, British Columbia, Canada.
21. Su, J. and Tong, X. (2015). Brand Personality, Consumer Satisfaction and Loyalty: A Perspective from Denim Jeans, International Textile and Apparel Association Annual Conference, Santa Fe, NM.

22. Tong, X. and Su, J. (2014). A Study on Denim Jeans Brand Personality, International Textile and Apparel Association Annual Conference, Charlotte, NC.

23. Thompson, A. and Tong, X. (2014). An Investigation into Consumers' Evaluation and Adoption Intention of Bamboo Textile and Clothing Products, International Textile and Apparel Association Annual Conference, Charlotte, NC.

24. Tong, X.  (2013). Factors Affecting the Purchase of University Licensed Apparel, International Textile and Apparel Association Annual Conference, New Orleans, LA. 

25. Tong, X., Su, J. & Xu, Y. (2013). Exploring the Personality of Luxury Fashion Brands, International Textile and Apparel Association Annual Conference, New Orleans, LA.

26. Tong, X. and Su, J. (2012). Exploring the Personality of Sportswear Brands, International Textile and Apparel Association Annual Conference, Honolulu, HA.
27. Wimberley, V. and Tong, X. (2011). Student Designer's Perceptions of Recycling and Other Green Trends, Trans/national Clothing: Production and Consumption Conference, Bath, UK. 
28. Tong, X. and Li, C. (2011). Impact of Brand Personality and Consumer Ethnocentrism in China's Sportswear Market, International Textile and Apparel Association Annual Conference, Philadelphia, PA. 
29. Tong, X., Wimberley, V. & Thompson, A. (2009). Applying the Technology Acceptance Model to Online Apparel Purchasing, International Textile and Apparel Association Annual Conference, Seattle, WA.
30. Tong, X. and Hawley, J. (2006). The Effect of Marketing Activities on Brand Equity in the Chinese Clothing Market, International Textile and Apparel Association Annual Conference, San Antonio, TX.
EDUCATIONAL ACTIVITIES

Courses Taught at The University of Alabama 

· CTD 281 Fundamentals of the Fashion Industry  

· CTD 387 Fashion Marketing 

· CTD 447 Textile & Apparel in International Trade
· CTD 593 Readings in Clothing and Textiles
· CTD 590 Special Problems in Clothing
· CTD 599 Thesis Research
New Courses Developed
· CTD 387 Fashion Marketing 

· CTD 498 China Retail Study Tour (a study abroad program)
Certificate Program Development 
· Graduate Certificate Program in Digital Marketing and Retailing (2021)
· Undergraduate Certificate Program in Adaptive Apparel (2023)
Study-Abroad Program 

· CTD 498 China Retail Study Tour (2014 – present): This study abroad program allows students to learn and experience China's apparel industry and retailing market first-hand. The two weeks in China include visits to the fashion school, corporate headquarters, designer studios, garment factories, major retailers, and the top tourist attractions in Beijing and Shanghai.

STUDENTS ADVISED  
Doctoral Dissertation

· Casey Findley (May 2011). Retail Salespeople near the Entrance of the Store and Shoppers' Approach-Avoidance Reactions (Dissertation committee member). 
Doctoral Dissertation Reviews 
· Chuma Diniso (October 2017). Measuring Customer-based Brand Equity of Samsung Mobile Phones among Generation Y. Wits University, Johannesburg, South Africa (External Examiner).  
· Rukudzo Pamacheche (April 2019). Predictors and Behavioral Outcome of Personal Loyalty Dimensions in Johannesburg Haircare Service Providers. Wits University, Johannesburg, South Africa (External Examiner).
· Frank Akasreku (July 2020) Consumption Values, Socio-economic and Product Related Factors Influencing Ghanaians' Use of Mobile Payment. Wits University, Johannesburg, South Africa (External Examiner).    
Master's Theses

· Grace Carmack (December 2025). Retail Accessibility for Wheelchair Shoppers (Thesis chair). 
· Jamie Parks (May 2018). Explore Consumers' Perceptions of Brand Personality of Southern Lifestyle Brands (Thesis chair). 
· Kerstin Brown (May 2017). How U.S. African-American Plus-Size Teens Perceive Retailers Ability to Satisfy Their Ready-to-Wear Clothing and Shopping Needs (Major professor). 

· Elahe Saeidi (May 2015). A Practice-based Research Toward Zero-waste Design by Exploring Creative Pattern Cutting Methods and Draping Techniques (Thesis committee member). 

· Danielle Reaves (August 2013). 1930s Hollywood Film Costumes' Influence on Fashion of the Time (Thesis committee member). 

· Diane Barnard (May 2012). Transmission Evidence of Fashion in Alabama (Thesis committee member). 

Undergraduate Research Project
· Bishop, Bethany (2018). Transparency Strategy and Practices in the Fashion Industry A Case Study on Elizabeth Suzann, 2018 Undergraduate Research & Creative Activity Conference, The University of Alabama (faculty mentor).
PROFESSIONAL SERVICES  
Reviewer for Journals 

· Asia Pacific Journal of Marketing and Logistics

· Family and Consumer Sciences Research Journal

· International Journal of Emerging Markets

· International Journal of Fashion Design, Technology and Education

· International Journal of Retail and Distribution Management

· Journal of Asia-Pacific Business

· Journal of Fashion Marketing and Management

· Journal of Global Fashion Marking

· Journal of Marketing Communications 

· Journal of Product & Brand Management 
· Journal of Retailing and Consumer Services
· Sport, Business and Management: An International Journal
Reviewer for Conferences 

· Global Marketing Conference

· International Textile and Apparel Association Annual Conference 

Reviewer for External Grants
· External reviewer for Louisiana Board of Regents Office of Sponsored Programs, 2015
Reviewer for Internal Grants

· Reviewer for Mary A. Crenshaw Research Grant, The University of Alabama, 2014 – present

PROFESSIONAL MEMBERSHIP 

· Member of the International Textile and Apparel Association (ITAA) (2003 – present)

· Member of Sigma Xi (2008 – present)
PROFESSIONAL SERVICES 
· Chair, Graduate Education Committee, International Textile and Apparel Association (ITAA), 2021 – 2022. 

· Member, Graduate Education Committee, International Textile and Apparel Association (ITAA), 2010 – present
· Member, Teaching Innovation and Resources Committee, International Textile and Apparel Association (ITAA), 2014 – 2017. 

COMMITTEE ASSIGNMENTS AND SERVICES
University Level 
	2020 – 2021
	University Faculty Senate 


College Level 

	2008 – 2016
	Member, Curriculum Committee

	2014 – 2016 
	Member, Research Committee

	2016 – 2018
	Member, Promotion and Tenure Committee

	2018 – 2021
	Member, Research Committee

	2019 – 2020
	Member, Graduate Studies Committee 

	2020 – 2022
	Chair, Graduate Studies Committee

	2022 – 2023
	Chair, Promotion and Tenure Committee

	2022 – 2023
	Member, Graduate Studies Committee

	Other Services

· Judge, 2019 Undergraduate Research & Creative Activity Conference, The University of Alabama  
· Judge, 2010 Graduate Student Association Research & Thesis Conference, The University of Alabama 


COMMITTEE ACTIVITIES

· Co-chair, PR Committee, The University of Alabama Asian American Pacific Islander Association (AAPI), 2022 – 2023
· Board Member, Chinese Sisterhood of Tuscaloosa, 2016 – 2019
· Vice President of Education, Chinese Sisterhood of Tuscaloosa, 2016 – 2019
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